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Our

Make everyone move.
We are convinced that sport helps you live a
better life physically and mentally.

Sport Heroes is a french startup that specialises
in well-being and physical activity.

Since 2014, we have created online communities
such as Running Heroes, Cycling Heroes and
Swimming Heroes to encourage everyone to be
more active.

Since 2020, we are going global: Australia, New
Zeeland, UK, France, Brazil, Romania and many
more to come.

passionate members in our

offices employees communities



Based on a unique and

Our technology is compatible with all connected devices
on the market, enabling us to interact with all types of
athletes.

This technology allows us to track a multitude of sport
activities, such as: walking, running, cycling etc.
Depending on the experience, we can also let users enter
other activities such as yoga, cardio training, workouts,
football, tennis, etc.

The data that we aggregate allow us to know our
members and interact with them through targeted,
tailored and personalised communications



 covID19
Changing the sports world




The post-lockdown period along with the multiple laws
passed by the Romanian government are
encouraging everyone everyone to respect social
distancing.

While professional sport has all but stopped during the
coronavirus pandemic, during the lockdown we have
found innovative ways to take exercise and not to put
sports on hold.

Where should we do sport now? In a nutshell: at home
or in places where there are only a few people and
thanks to Running Heroes you can enjoy your favourite
activities in a new interactive and rewarding way.




N Our Communities
Statistics




Our community

By joining a community, members get access to:

e Articles, we cover everything that can inspire or educate them
e  Sports challenges to stay motivated

e  Charity challenges

e Virtual Races to go beyond your limits

e Exclusive discounts offered by a selection of partners

e  Physical community events

A quelle allure faire ses footings ?

Le footing, c'est la sortie course a pied par excellence,
pratiquée du plus néophyte au kenyan des hauts plateaux.
Zoom sur les bonnes pratiques de 'allure footing.

« ILY A EU UN AVANT ET
UN APRES REPORT DES JO »

Grace & notre Partendire Majeur EDF, rencontre avec Charlotte
Bonnet, triple championne dEurope en grand bassin, ou quand
les séances de sport et cours de cuisine en live sont plus
concrets que le retour & la compétition.

)



9 runningheroes

2.200.000

monthly reach

615.000

members

2.000.000

monthly page views

4,4 > @»

385.000

newsletter optins

185.000

fans on social media

200

partner races
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official partner

50

articles per month

25

challenges per month

30

events per month

2

paper magazines
per year
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42% of female
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We offer
Virtual Events & Races




Race

Settings: Race
Period: 1 week recruitment and one day challenge

Objective: to be defined according to the storytelling
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Instant win

Challenge

Instant-win (if you have more than 1 prize, if not use
solo)

Suggested period: 4 weeks (2 weeks recruitment, 1
week active, 1 week finished)

Objective: Being realistic. Challenging.

We try in our animation plan to reach 85% of
finishers"

Prize to win

2 Running Heroes t-shirt



Charity

Bushfires Call for Solidarity!
We are challenging all of you to donate with your feet and lat your km make a diftferencel

Time leht Porticipants
Finished 2879

Challenge

A unique activation format, to let you engage the whole
community around a sport challenge and promote your
commitment in a charity with a collective objective.

Settings: Infinite challenge (charity with no goal)
Period: 4 weeks active, no recruitment before
Objective: between 10 and 21km
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We offer
Training Challenges
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Daily Challenge

One-time challenge for special events like International
Running Day, Easter, women's day

Visual assets : special visual

Prize : Depending on the event

Eg.:5km; 8 km

Objectif

j 7 : -
Journée Internationale ...

Célébrons la journée mondiale d...

Temps restant

Terminé




Weekly Challenge

2to 3 challenges each week to involve a wide audience,
with different levels

Visual assets : visual of our RH community running

Prize : RH t-shirts, mugs..

EQ.:10 km; 21 km; 42 km

Courez 1Th30

Laissez les minutes défiler !

Départ dans




Weekly Challenge

From monday to sunday, weekly training plan with
medium to high level goals

Visual assets : new visual each week but same
branding and logo

Prize : RH t-shirts, gift cards, goodies...
Eg.:4+5+ 6 +7kminaweek

Départ dans




Monthly Challenge

Monthly high running goal to motivate people to
push their limits

Visudl assets : new visual each month but same
branding and logo

Prize : Our own products (magazine, t-shirts, bags...)
Eg.: 100k in a month

Push Your Limits

“Dépasser le but, ce n’est pas I'a...

Objectif Temps restant




We offer
Rewards




Being a consumer choice when you want to renew
your gear, with attractive offers.
Specific display order to have an easier overview

New: All our last published offer in last 14 days

TOP 8: Each week a new selection

Categories: Sportswear / Nutrition / Accessories / Mobility /
Services [ Lifestyle [ Others / Beauty

Events: Club / Own Events / BIB Number

BM: Affiliation program with a CPA between 6% to 10% of the
turnover generated excl. VAT

INCYLENCE



Reward runners by allowing them to
convert their efforts into discount codes
valid on your ecommerce website. The code
can be valid on all the site or only on a
specific range (for example products that
you are launching). You can limit the number
of codes that you give away and the
frequency of redemption (once, once a
month or many times).

100% customizable content and branding

ASICS

30

ADIDAS

30



GARMIN

DELIVEROO

FAGUO

A conversion format:

Offer our members an exclusive discount valid in
your stores (e-commerce or brick-and-mortar) or
with a distributor.

8,000 redemptions per month



We offer
Articles & expertise




This platform includes a collection of tips
and recommendations on:

Running basics

Nutrition

Training tips for 10km
Training tips for marathon,
Corporate Zone
Motivational Playlist
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- Corporate
Digital Sports Solution
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By Focusing on Employees’

Up to a 14% increase in net profit

Source : étude Goodwill Performance du Sport en entreprise, commanditée par le Comité Olympique, MEDEF, AG2R La Mondiale



Our Solution: Corporate Challenges

BOOST Employees’ cngagement & Teams' Interactions
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Competition Challenge Charity

#Quality #Cohesion #Solidarity #Wellbeing



Branding
Custom solutions




challenge

A powerful activation format, to let you
engage our members with a sport challenge
while highlighting your brand and your products.

— 1dedicated page

— Facebook amplification (x1 push)

— Instagram amplification (x1 story)

— Organic notification (x1 push)

— Tailored emailing to participants (x1 email)

— OPTION: optin database generation

8,000 to 10,000 participants on average
(FRA)

So 3

x 50 km

24F
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1 jour(s)



Brand content

Our editorial team comes UE er;EZ

themes and format that matches W|t(;1dyc:jucr:or::19nt
high value adde ‘

and your values to create a hig for 15 communty.

News / Stories / Tutos / Videos
— Production

iatisation
& Instagram media Isati
— Facebook g_, Push Notification

8,500 readers per article on average

ano STORSES

Le tour de France, exactement, de Lionel

Mercredi 12 juin, Lionel Daudet Présente chez Sport Heroes son film « Le tour de France,
exactement » tiré dy [ivre éponyme. Loccasion de découvrir 'k stoire d'un alpiniste qui o
Pareoury une voie jamais empruntée celle des frontiéres ¢

€ ans auparavant, Lionel Daudet a fini par se faire
es fin 2012, A ce moment:la falpiniste est syr la fin de son
I3 France ; son DodTour comme i
t2011. Le Mont-Blanc
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Exclusive
and Customizable content =

You!
2\
\', Incylence

Objactt Dipat  Parkcper - Finihars

The company has the liberty
e To choose its challenge’s
parameters from the nature of the
activity itself (running, workout..) to
the final display on the platform
(titles, images, descriptions..)

e To customize emails sent at

challenge’s registration and
at final completion



Your Own

e Your d validating the registrationcompany
and your company will have access to
the so-called challenge which will only be
visible to you

e Registrations are made via a personal
giving access to the private challenge an

202015

Ce challenge nécessite un code
Inscrivez-vous ici pour le récupérer puis
saisissez le ci-dessous

Seules les activités effectuées apres votre
inscription au challenge seront comptabilisées.
Bonne chance !
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Salut Marine !

Le weekend du 15 aolt, cestle moment parfait pour g'échapper- Ga tombe bien. ona

pile ce qu'il faut pour ¢a-

Sortir de s8 routine quand on est runner est hyper important, que ce soit pour progresser
ou tromper 'ennuli, alors on vous propose de découvrir rintérét de mixer vélo ot course
apled. Spoiler alert! C'est super efficace pour g'entrainer sans abimer son systeme

articulaire et tendineux.

Et parce qué cestune discipline qui titille pas mal de runners, on yous donne les clés
pour passer de la route au trall : acquis d'un coureur sur route, nouveautés du trail et

|es bases pour commencer, case passe icl.

Le meilleur terrain de jeu pour sy aventurer, c'est bien sarla montagne. pendant tout le
mois d'aodt, on soutient Mountain \ilderness avec notre initiative Heroes For The
Planet, cest \e moment parfait pour courir et 1es soutenir.
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Two types of offers

according to your needs

Create an Become a
activation Partner







Product launch

Objective:

In September 2018, adidas launched a new range of running shoes: the
Solar shoes. The shoe is specifically designed to let long runners run
even longer.. How do we promote this innovation to a target of long
runners?

Setup: digital event activation

— More than 10,000 participants in the challenge
— 36 winners (best contribution 507 km)
— 1,544 posts on Instagram #solarboost
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5al15 km

25 cartes Intersport
d'un montant de 50€

15 a42km

10 panoplies adidas running
(5 Homme & 5 Femme
d'une valeur de 300€ chacune)

42 km+

1WE de réve pour
participer au marathon de Madrid

Opération organisée
par

2\, YINTERSPORT

http://solarboost.runningheroes.com/



http://solarboost.runningheroes.com/

CLICK ON THE PICTURE TO WATCH THE "BEST OF” VIDEO

BROOKS

—

Physical events

Objective:
For the second year in a row, Brooks make you run during your holiday with
seven summer spots along French Atlantic coast.

Setup: digital and physical activation

— more than 1,800 participants in physical runs

— creation of dedicated content => 7 videos, 3 articles and a photo report
of each run

— more than 200 posts on Instagram with the hashtag #runhappytour

— more than 17,000 participants in the dedicated challenge


https://www.facebook.com/RunningHeroes/videos/1333449990137969/?__xts__%5B0%5D=68.ARBa5CdVUBfsYS3qsDtlE_fOEgbnKManM89VvRqtpvggZSFFaBMo0ivfgWA-wFn9oJSvm58RUO-qdebFs6FG0XRWSUCzpEEDx39MAEfNDqyXCctZdRk_TqClU577VG0cUveE34eCS-7xyFRyaO0-pFXyGZA6gLdub4kJpsozHH4n7OU9fyRim-DdeDZN5nqkNrCfDXTEQ2X_K814xC_VYacHjgDWlWxBfooRMIwT-OLfgQJLIq3BKLxk19eMFKYoit6Hkaz595osbw-UkRfbJCLX6DbONMooGnudMKvfgGVv7vU61e0wDNd7J0baApnKdG-9K2UNa2bqKS-YE68N3BItNrgtPbbRaDBbhw&__tn__=-R

Elcarrr

The charity

Objective:
Highlight the commitment of Etam in helping women make their
voices heard, in particular through sport.

Setup: physical and digital activation

— 16,000 participants in the charity challenge
— 200 signups in the physical runs

— 1,500 Instagram publications with the hashtag
#etamrunningheroes

o runningheroes



https://fr.runningheroes.com/fr/challenges/details/5c8a37bef515bc649a5694cf

QUVTOQUE

The Study
The Eating Habits

Obijective:

Better know the eating habits of our members to adapt the partnership
between Sport Heroes and Quitoque.

Setup: digital activation

15 questions answered by our members
— more than 1,000 respondents in less than 48h.
— An annual partnership built accordingly.




Drive to Store Mechdnism

Objective:
Bio ¢’ Bon wants to promote its locations to a target audience with an
interest in their products, while associating its brand image to running.

Setup: conversion activation

— 800 baskets redeemed on average / month

— A strategy replicated at the brand level with

Bio ¢’ Bon running (races sponsoring & organisation of runs starting at
their store)


https://fr.runningheroes.com/fr/rewards/available/5cd53391e34ffd77b9b5210f

Groupama

b
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The major partner
Groupama

Obijective:

Associate the brand with a sport media to gain credibility in the cycling
market and animate its engagement in cycling (with the Groupama-FDJ

team) on a regular basis, and pass its brand messages around prevention
and security.

Setup:

360 degree activation on Cycling Heroes

— 110,000 members.

— An all-year round visibility on all Cycling Heroes communication

channels (opp, content, challenges, social medig, events).

i) Q m\ Groupama

My clifigheroest " “PARTENAIRE MAJEUR
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REJOIGNEZ-NOUS



https://fr.cyclingheroes.com/fr/groupama
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Brand repositioning

Objective:

Become the first “entreprise & mission” (firm with a mission) in June 2019 (Pacte
law), MAIF wants to position as a responsible player of sport in the eyes of people
who practice sport

Setup: digital and physical activation

participants

— 1 million view of the video introducing the Surfrider Foundation project
— More than 800,000 km covered and a participation record (more than 11,000
)

— Impact survey pre and post campaign in order to measure the evolution of the
brand image and the perception of MAIF as a committed player in sport



Thank you!
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