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*WARNING. We cater only to professionals in the media trading and digital marketing industry who deeply understand how to correctly address consumers and the
audience. For everyone else, there's Alphabet, Meta, and Bytedance - where all you need to be an expert is a credit card and Internet acces J

The Thinkdigital network continues its mission to create and offer the
Romanian media market exclusive access to unique ad formats and

placements in a digital context ethically created*

[*by people, for people: not by bots and clickbait experts, to satisfy the algorhitms]

INNOVATION, NOT IMITATION

Ethical Media NetworkGaming NetworkPodcast NetworkLocal Network Newsletters Network

O

Following our credo:

Our Commercial Offering: Our ESG / Non-Profit Project:|



What are our differentiators?

1. UNIQUE AND EXCLUSIVE. We build unique digital media networks, focusing on the quality 
of selected inventory – in contrast to the purely quantitative approach of other networks. In 
short, we are the antithesis of open programmatic / algorithmic / made for ads / clickbait 
media.

2. WE GO WHERE THE ATTENTION IS. We distance ourselves from the phenomenon of 
"stealing" attention: our focus is on a digital media offering where the reader seeks out the 
content, rather than the "content" seeking the reader/consumer. With a premium positioning, 
targeting media consumers with higher education.

3. POSITIVE SOCIAL IMPACT. We strive to encourage business models in advertising and 
media that produce positive social impact and add value for the reader: accurate information, 
content created by people, for people - aiding in quality information or entertainment.



Local Network

Podcasts Network

Newsletters Network

Ethical Media Network

Gaming Network



1. The Local Network

by





NEW in our Portfolio

Impressions Unique reach

2,3mil  630k

New start-up platform dedicated to sports.

Reunites an experienced team of journalists: Ștefan
Beldie, Dan Ștefănescu, Dumitru Graur, Decebal
Rădulescu, Valentin Vrabie, Ciprian Poloni sau Victor 
Vrînceanu that will deliver real time content from the 
most important events.

In the first month they gathered over 100k unique 
readers.



Fixed Price inserts

Average clicks Average CTR

3k-6k +1%

App: BIZIDAY
Type of project: 24h insert text + photo

Massive reach in 24 de h > 150k users (active
daily users)

BIZIDAY mobile app 

üOver 800.000 downloads
ü 240.000 monthly active users
üOver 70% users with age between 25-44 years
ü 73% male users 27% female users



Content Project

Average article views Average min on article

3k +2min

Topics covered: lifestyle,health

DOC.ro is a top communication channel who gathers 
doctors and experts in multiple medical domains – who 
are writing for a general audience.

In addition, DOC.ro brings together specialists in various 
fields such as lifestyle, well-being, sports, beauty, creating 
varied and interesting content for readers all ages

ü more than 7,500 articles on healthcare & well being 
published 

ü more than 100,000 health care inquiries addressed 
online yearly by team of DOC Experts on the website & 
social media



Content Project

Articles views Average min on article

8k +10 min

Clients: Medlife
Website: Pressone.ro
Project: Articles and video 

interviews

Topic: dr. Internet versus real doctors – short guide on 
why NOT to just google your symptoms

The project generated: 3 articles on medical topics and 
one video interview with 4 doctors

Dedicated video views

+ 200k



Spotmedia.ro
Content project

Traffic site

5,4 Mil impressions
1,7 Mil UU
03:44 min time spent

Client: Banca Transilvania
Website: spotmedia.ro
Project: dedicated section, native articles & media amplification 
Type: Content Sponsorship & Premium banner formats

https://spotmedia.ro/stay-cyber-safe
https://spotmedia.ro/stiri/social/cum-iti-pazesti-banii-de-atacatorii-cibernetici-sfaturi-usor-de-aplicat-ca-sa-eviti-chiar-si-cele-mai-noi-inselatorii-online


WHAT FORMATS DO WE OFFER?
Local Network

CPM Campaigns
Ø Standard / Rich Media Formats

Ø Custom Banners

Ø Classic/Programmatic  buying 

Editorial/Special
Projects
Ø Advertor ials  /  Dedicated section

Ø Special Projects based on brief



HOW CAN YOU BUY?
Local Network

Special Projects
Pr ices TBD based on b r i e f .

PRICES AND PRINCIPLES OF TRADING

1 4

2 5

3 6

YOU can buy the per site or 
Run of category / Network

YOU get 100% BRAND
SAFETY

YOU get volume 
DISCOUNT (YEB’S)

YOU get a FAIR price
between 2 – 5 euro CPM

YOU pay per impressions 
CPM or fixed price if it’s 
advertorial

YOU get PREMIUM advertising 
visibility/ first impression
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2. The Podcasts Network

by



THE 1ST PODCASTING 
NETWORK
We’ve created a new media market – since 2019 (before podcasting was cool)



THE 1ST QUALITY PODCAST 
NETWORK IN ROMANIA

40+
Podcasts

12+
Content categories

750k+
Audio listeners +
podcast Video Views

per episode



ZUNIVERS PODCASTS

- 68% Female 32% Male
- 18 – 24 y.o. 15%
- 25 – 34 y.o. 34% 
- 35 – 44 y.o. 24%
- 45 – 54 y.o. 15%
- 55 – 64 y.o. 8%
- Avg time spent per ep. 15 min
- Views 5,900,000
- Unique users 180,000 



NEW PODCASTS
Entertainment/ All family
- 60% W / 40% M
- 85k avg views per episode
- 800k avg impressions per episode
- FB, Instagram & TT community ~ 300k

Business / HR
- 25-45 MHI, MHE
- 4,600 avg listeners
- 4,800 avg views per episode
- FB, Instagram, LinkedIn & TT community ~75k 

All family
- 90% W / 10% M
- 20 – 40 MHE
- 20k avg views per episode
- FB, Instagram & TT community ~ 30k



Average views

Client: Secom
Podcast: Fain & Simplu
Host: Mihai Morar
Topics covered: lifestyle, health

ü Personalized brief based host read intro, followed by a video ad 
placed as a mid roll

Ep. 67

Fain & Simplu - Mihai Morar
Native/ Host-read Pre-roll

100k (listeners)

https://www.youtube.com/watch?t=194&v=OuNfRyQ8dRU&feature=youtu.be&ab_channel=Fain%26SimplucuMihaiMorar


Average listeners Reach social media

15,8k 12k

Urban Sunset: RADIO Music stream + Sponssored 5 
shows (All You Can Read, Lista lui Dinu, Urban Sunsets Radio 
Show, All You Can Listen si Deep Chills)

ü 1 month Visual branding on website in slider 
ü Over 500 spots per month STANDARD (jingle - max 10 seconds) on 

RADIO Music StreamGLO
ü 5 sponsored Radio SHOWS with 3 jingles in/out per show
ü FB & IG posts takeover

URBAN SUNSETS 
Special project



Views Reach social media

8k 15k

Client: Vichy
Brand: Vichy Liftactiv
Podcast: Dilemma cu Emma
Host: EMMA
Topics covered: health & beauty

ü Interview Guest from Vichy 
ü Product Placement
ü video spot pre roll
ü min 31:45, 45:28, 52:15

Dilemma cu Emma
Full interview, native, video



WHAT FORMATS DO WE OFFER?

Podcast Network
Most podcasts are present in various platforms, so we can provide a full 
endorsement using (for example) the host’s social media presence.

1.Full 
Endorsement

Ads that are read by the podcast host or a familiar voice. 
With ads read by the podcast host you get authentic endorsements in a 
native, seamless format. 

2.Host-Read
Ads

Where applicable, your brand can be the story. Up to 10-15 minutes of 
interview or a full show if the topic is interesting enough for the 
podcaster’s audience.

3.Sponsored
Segment or 
Show)

A static ad or jingle may be included as part of the file. These ads are part 
of the content and included in the audio file that is downloaded. 

4.Standard 
Audio Ads



HOW CAN YOU BUY?
Podcast Network

Special Project
Pr ices TBD based on b r i e f .

PRICES AND PRINCIPLES OF TRADING

1 4

2 5

3 6

YOU can buy per Podcast or 
Run Of Category /Network

YOU get 100% BRAND SAFETY

YOU get volume 
DISCOUNT (YEB’S)

YOU get a FAIR price
between 0,3 – 0.8 euro / 
audio listener/video view

YOU pay fixed price depending of
the audience (audio or video)

YOU get PREMIUM
advertising visibility
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3. The Gaming Network

by





3. The Gaming Network

by

X ANZU x GADSME



CLICK TO SEE THEM IN ACTION

https://youtu.be/44H3_8Dpt8g?si=FvIBkIQbz3tzC6Xp


Avg in-view 
percentage

95%

Client: Samsung
Campaign: Samsung NEO QLED
Media: Publicis Group
Targeting audience: 24+ y.o., Sports
Devices: Mobile & PC
Creatives: Blended Image

The campaign delivered on 73 games, reached 
more the 50k UU and 2 MIL impressions



Avg in-view 
percentage

96%

Client: Disney +
Campaign: Xmas Campaign
Media Agency: MMS Communications
Targeting audience: Romania, 
20+ y.o., 
Devices: Mobile
Creatives: Blended Images Mobile

The campaign delivered on 67 games, reached 
more the 100k UU and 2,7 MIL impressions



Avg in-view 
percentage

96%

Client: PepsiCO
Campaign: Doritos
Media Agency: OMD
Targeting audience: Romania, 20+ y.o., 
Devices: Mobile
Creatives: Blended Images Mobile

The campaign delivered reached more the 70k UU 
and 1,5 MIL impressions



Avg in-view 
percentage

98%

Client: ING Bank
Campaign: Youth
Media Agency: Dentsu România
Targeting audience: ROBLOX, Romania
Devices: Mobile
Creatives: Blended Images Mobile

The campaign delivered on Roblox only, delivered 
over 500k impressions and reached over 80k UU



WHAT FORMATS DO WE OFFER?
Gaming Network

Ø Blended Image

Ø Blended Video

Ø Audio Ad



HOW CAN YOU BUY?
Gaming Network

PRICES AND PRINCIPLES OF TRADING

1 4

2 5

3 6

YOU can buy Run Of Category 
/Network Games

YOU get 100% BRAND
SAFETY and >95% SEEN 
RATE

YOU get volume 
DISCOUNT (YEB’S)

YOU get a FAIR price 3.5 – 9 
eur CPM

YOU pay per impressions CPM

YOU get PREMIUM
advertising visibility



Local Network
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Gaming Network
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4. The Newsletters Network



MEET THE 1ST NEWSLETTERS 
ADNETWORK IN ROMANIA

15
Newsletters

50k+
Subscribers

28k+
Readers

*PRESSONE has 3 newsletters:  Revista Pressei ,  Viata Buna & Mai  bine 

*





Discover our full list of newsletters

http://www.thinkdigital.net/newsletters


WHAT FORMATS DO WE OFFER?

Standard Insert
One simple format : image ( s t a t i c or g i f ) + t e x t + l i n k

Special Project
Dedicated s pec i a l p r o j e c t based on b r i e f .



HOW CAN YOU BUY?

Special Project
Pr ices TBD based on b r i e f .

PRICES AND PRINCIPLES OF TRADING

1 4

2 5

3 6

YOU can buy the entire NL 
Network / min one 
category (exceptions TBD)

YOU get 100% BRAND
SAFETY

YOU get FIRST ENTRY 
DISCOUNT

YOU get a FAIR price between 
0,2 – 0,3 euro / reader

YOU only pay for the READERS 
and not the subscribers

YOU get PREMIUM
advertising visibility
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Exclusive ad tech and sales partner of Ethical Media Alliance:

5. The Ethical Media Network



vs. Ethical Media Alliance

We are the exclusive partner for ad-tech consultancy and sales 
of this non-profit initiative

Our core team can choose to be members/volunteers 
and/or paid service providers for the NGO operating 

the project. You can do that, too!



Ethical Media Alliance is a new non-profit initiative who aims 
to work with socially responsible brands to promote ethical 
advertising and support independent journalism and news 
publishing projects that prioritize public interest in Romania

CONTENT 
GOOD FOR 
DEMOCRACY.
NOT FOR 
ALGORITHMS

Thinkdigital is a founding member, the adtech provider 
and the exclusive sales partner of this non-profit initiative  



It’s all about efficiency: the highest reach 
at the lowest price available

NOT BASED 
ON POSITIVE 
SOCIAL IMPACT

THE WEB 2.0
RUNS ON ADS.

FACT
CHECK



A BROKEN
SYSTEM

ADS = CONTENT. 
CONTENT = ADS.

The algorithmization of all digital content, combined with the
removal of ethical filters ensured by editorial teams/codes of 
ethics has resulted in informational chaos - and even the
"penalization" of those striving to correctly inform the public.

JOURNALISM 
= CONTENT FOR PUBLIC INTEREST. NOT FOR ALGORITHMS.



01. ZERO
CONTROL

Due to a lack of ethical 
oversight, the messages 
conveyed by reputable brands 
can end up being displayed in 
the most controversial corners 
of the internet.

02. ZERO
BRAND SAFETY

An automated system designed 
to maximize reach while 
minimizing cost will allocate the 
ads to the websites offering the 
cheapest ad space: guess what 
kind of content you will be 
“sponsor”?

03. ZERO
RESPONSABILITY

A MAJOR 
ECOSYSTEMIC ISSUE

Fake news titles have a 7x click rate higher 
than real news (MIT Research)

So responsible brands are 
unwittingly sponsoring a new 
industry that profits from 
generating impressions by
exploiting the fears of an 
audience with limited media 
literacy.



Can democracy and a free 
market truly function if our 
right to make informed 
choices — both electorally 
and commercially — becomes 
a contest of 'Who can best 
manipulate the algorithms 
wins?’

HOW SOCIETY
CAN WORK?



It's NOT just about commercial efficiency. 
BUT we also deliver on marketing KPIs.

FOR POSITIVE 
SOCIAL IMPACT

A WEB THAT RUNS 
ON ETHICAL ADS

OUR
MISSION



The approach of the Ethical Media Alliance Ad Network and the exposure it 
provides are the opposite of the irresponsible digital advertising that 
unfortunately has become the global standard today.

PUSHING THE AD MONEY
IN THE RIGHT DIRECTION

Anything for money

Fake News
Fake Ads

Debatable Content

Intrusive & Standard Ads
Direct Programmatic
Open exchange

Average Quality Content

Premium Ads
Intrusive & Standard Ads
Direct Programmatic
Open exchange

Quality Content

Premium Ads
Intrusive & 
Standard Ads
Direct Programmatic

High Quality Content

Premium Ads
Direct Programmatic
No Open Exchange

Only Ethical Content

100% Non Intrusive
100% By user request
No Direct 
programmatic
No Open Exchange

FACT: 1% of the advertising spending pushed in the ethical direction = 10x more projects the size of Recorder

DEBATABLE

MADE FOR ADS



Here's how today’s 
media advertising market
looks in Romania:

TOTAL: 670 MIL. EUR
TV: 355 MIL. EUR [53%]

TOTAL ONLINE: 235 MIL. EURO [35%]

LOCAL ONLINE: cca. 35 MIL. USD
(10-15% from digital spending)

RADIO: 33 MIL. EURO [5%]

OOH: 40 MIL. EURO [6%]

PRINT: 7 MIL. EURO [1%]

DIGITAL JOURNALISM: 3.5 MIL. EURO*

FACT
CHECK

*That’s 0.5% from the total market



WE ARE CONNECTING
JOURNALISTIC 
PROJECTS
WITH ETHICAL 
BRANDS, 
INSTITIUTIONS and
INVESTORS

WHAT WE DO?



IN THE INITIAL PHASE, WE AIM 
TO ALLOCATE ONLY 
1% OF THE TOTAL DIGITAL 
ADVERTISING BUDGET 
TOWARDS INITIATIVES THAT 
SERVE THE PUBLIC INTEREST.

ACHIEVABLE / REALISTIC



Ethical Media Alliance © 2022

WE ADAPT THE NEED 
FOR ETHICAL FUNDING 
OF PROJECTS WITH 
METRICS / KPIs AND 
TECHNOLOGIES FROM 
MARKETING / 
COMMERCIAL.

FAIR / EASY TO IMPLEMENT



3 MAIN
BACKBONES

Journalistic
Projects

we need at least three parties: journalistic
initiatives, brands + their communication agencies, 
and other third-party experts (sociologists, 
anthropologists, adtech players, technical 
advisors, lawyers, regulators...)

Responsible
Brands

Trusted
Experts

We call 
ourselves 
an alliance
for a reason
To start building a new ethical standard 
of communication in digital advertising,



+700.000
Social Media Communities

+550.000Monthly Video Views

+120Journalists
1.200.000Average UV/Month

IN 
NUMBERS

The main goal of EMA is to support good content through ethical 
advertising and PR campaigns and an important aspect beyond the 
quantitative aspect is the qualitative one and a positive social impact. 

A strategic objective is, therefore, to maintain a sufficient number 
of active and decently paid independent journalists in the country.

14 50k+SubscribersNewsletters



By contributing, brands can immediately support more than 120 
Romanian journalists who prioritize content for people over traffic 
and impressions, while also achieving solid brand metrics and KPIs. 

FOUNDING 
PROJECTS 

WEBSITES

NEWSLETTERS



3. ALL OR NOTHING

6 KEY 
PRINCIPLES

2. FULL TRANSPARENCY

4. LONG THERM ONLY

5. ZERO INTRUSIVITY, 100% VIEWABILITY

6. ETHICAL PRICE: 50% FOR JOURNALISTS

1. ETHICAL BRAND SAFETY 



0% INTRUSIVE
100% ETHICAL 

The EMA Ad Format ensure 100% visibility, 100% brand safety and 
100% ethical since they are displayed in full only at the user’s request. 

Exclusive
Ads by:

ZERO TAP/ 
CLICKS
100% Viewed 
Banner Ad

ONE
TAP/CLICK
User-Requested 
Image, Video or Story 
Full Screen Reveal

100%
Viewability

100%
Brand Safe

100% 
by User Request

Live Demo Mobile Only

https://bitly.ws/Wdqw


0% INTRUSIVE
100% ETHICAL 

The EMA Ad Format ensure 100% visibility, 100% brand safety and 
100% ethical since they are displayed in full only at the user’s request. 

Exclusive
Ads by:

ZERO TAP/ 
CLICKS
100% Viewed 
Banner Ad

ONE
TAP/CLICK
User-Requested 
Image, Video or Story 
Full Screen Reveal

100%
Viewability

100%
Brand Safe

100% 
by User Request

Live Demo Mobile Only

https://bitly.ws/Wdqw


Why use a commercial copywriter 
when you can use the know-how of 
professional journalists in an ethical, 
transparent, and win-win partnership? 

100% ETHICAL
CONTENT MARKETING 
& PR PROJECTS



The revenue distribution within the ethical ad network is based on three elements that 
prioritize HR and journalism, in addition to audience. This approach shifts the balance 
towards a more ethical distribution, while still recognizing the importance of KPI’s and 
current digital marketing metrics

ETHICAL
ALLOCATION 
FORMULA

50% 35% 15%
HUMAN RESOURCES

Journalists & permanent freelancers

PROJECT AUDIENCE
[average quarter traffic]

SOCIAL MEDIA OUTREACH
[total duplicated followers]

Site Journalists Audience Social Media 
Outreach

Journalists Audience SM Outreach TOTAL 
BUDGET

50% 35% 15% 10.000 EUR

Pressone 15 150.000 25.000 1.500 EUR 1.250 EUR 475 EUR 3.225 EUR
Factual 6 35.000 40.000 600 EUR 292 EUR 759 EUR 1.651 EUR
Spotmedia 18 230.000 13.000 1.800 EUR 1.917 EUR 247 EUR 3.964 EUR
Truestoryproject 11 5.000 1.000 1.100 EUR 42 EUR 19 EUR 1.161 EUR
Total 50 420.000 79.000 5.000 EUR 3.500 EUR 1.500 EUR

Example of revenue distribution calculation: on a 10k euro investment: 
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