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The Thinkdigital network continues its mission to create and offer the
Romanian media market exclusive access to unique ad formats and
placements in a digital context ethically created*

[*by people, for people: not by bots and clickbait experts, to satisfy the algorhitms]

Following our credo:

INNOVATION, NOT IMITATION

Our Commercial Offering: Our ESG / Non-Profit Project:

Local Network Podcast Network  Newsletters Network  Gaming Network Ethical Media Network

We cater only to professionals in the media trading and digital marketing industry who deeply understand how to correctly address consumers and the
audience. For everyone else, there's Alphabet, Meta, and Bytedance - where all you need to be an expert is a credit card and Internet acces ©
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What are our differentiators?

1. UNIQUE AND EXCLUSIVE. We build unique digital media networks, focusing on the quality
of selected inventory — in contrast to the purely quantitative approach of other networks. In
short, we are the antithesis of open programmatic / algorithmic / made for ads / clickbait
IER

2. WE GO WHERE THE ATTENTION IS. We distance ourselves from the phenomenon of
'stealing” attention: our focus is on a digital media offering where the reader seeks out the

content, rather than the "content” seeking the reader/consumer. With a premium positioning,
targeting media consumers with higher education.

3. POSITIVE SOCIAL IMPACT. We strive to encourage business models in advertising and
media that produce positive social impact and add value for the reader: accurate information,

content created by people, for people - aiding in quality information or entertainment.
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QUALITY LOCAL
ADNETWORK

And many more: dailydriven.ro, lumealibera.ro, revistabiz.ro, rockfm.ro, magicfm.ro, radiozu.ro, infomusic.ro, tpu.ro,
pieseauto.ro, 4tuning.ro, idevice.ro
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NEW in our Portfolio

SPORT  1OATESTRILE  FOTBALINTERN  FOTBALINTERNATIONAL  SPORTURI  CLASAMENTE ,Q Q
P

New start-up platform dedicated to sports.

Reunites an experienced team of journalists: Stefan
Beldie, Dan Stefanescu, Dumitru Graur, Decebal

- - - - - - - ) . e ! ‘ 3 K- 3 Denis Dragus, un nou gol pentru echipa
Radulescu, Valentin Vrabie, Ciprian Poloni sau Victor . - ; b Pl s
N ' urcia pentru Edi lordanescu

Vrinceanu that will deliver real time content from the =S > i " Pr——
most important events. : , :

In the first month they gathered over 100k unique

readers. —

EXCLUSIV | lonel Danciulescu nu se lasa pacalit de
c§| de IavFCSB. SchlmParlle vin din loja. Daca.putsa Ohlil Galét - Dinaiic Blicia gt 120 Partia
Pintilii sa stea pe banca, Charalambous nu mai era a fost decisa de un autogol, moldovenii au

Impressions Unique reach

2,3mil 630k



BIZIDA' 1305 S ™M N AN 66% =

Fixed Price inserts BIZIDAY O Y

Filtreaza temporar stirile

acum 3 ore - biziday.ro

orange Wi-Fi
ORANGE

) b Rl =
.|I|| .||” - 9

BIZIDAY

guvernul a re Filtreaza temporar stirile
Covid”, desi autoritariie sustin ca situagia

Germania. Greva de amploare a

Ap p . B I Z I DAY angajatilor din  aeroporturi, care
. . . afecteaza in jur de 300 de mii de pasageri. este sub control.
Type Of p rOJ ect: 24h 1nsert text + phOtO Sunt vizate inclusiv zboruri ale oficialilor

ce urmeaza sa ajunga la Munchen pentru
Conferinta de Securitate.

Massive reach in 24 de h > 150k users (active
daily users)

acum 3 ore - g4dmedia.ro

SUA, China si alte zeci de state indeamna

Serial original

la reglementarea utilizarii Inteligentei S LA ol 1 Il 4 % Disponibil acum
Artificiale in domeniul militar, pentru |

BIZI DAY mOblle app evitarea "consecintelor nedorite".

v Over 800.000 downloads Late Night Shopping disneyplus.com

. Avandu-1 in rol principal pe Kumail
v 240.000 monthly active users Nanjiani, serialul original Bun venit la
v OQver 70% users with dge between 25-44 years Chippendales reda povestea scandaloasa
v 73% male users 27% female users

a lui Somen ,,Steve” Banerjee. Disponibil
doar pe Disney+. (P)

acum 8 ore - samsung.com

Hai la doua ore de live shopping cu
super invitati! Vino pe 17.02 de la 22:30 acum 10 ore - biziday,ro
la Late Night Shopping, live pe canalul
de YouTube Samsung Romania sau

Average clicks Average CTR la Samsung Pop-up Store in Baneasa

3k-6k +1% —

Studiu. SUA au aprobat primul vaccin

O



DOC
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_ Na. Uana aa.é.i-hﬁ

Content Project
Topics covered: lifestyle,health

DOC.ro is a top communication channel who gathers
doctors and experts in multiple medical domains — who
are writing for a general audience.

In addition, DOC.ro brings together specialists in various
fields such as lifestyle, well-being, sports, beauty, creating
varied and interesting content for readers all ages

v' more than 7,500 articles on healthcare & well being
published

v' more than 100,000 health care inquiries addressed
online yearly by team of DOC Experts on the website &
social media

Average article views Average min on article

3k +2min

thinkdigital

Dr. Oana Cuzino,
Primary Gerontology and Geriatrics

QUALIFIED CONSUMER
ENGAGEMENT

AWARENESS °

— 22 DOC Experts
Over 3M monthly website sessions pe

. — 29 Health & Well-being Communities, 34
Over 1.6M monthly website unique users
Facebook pages

— Over 1.5M Monthly Social Media

Over 22M monthly Social Media impressions

Mobile-First design website, 84% mobile traffic.

TRUST FACTOR a

Dr. Oana Cuzino, the most well-known and

Engagements

CONVERSION
TRACKING

— Risk Self-Assessment Quizzes

trustworthy health specialist in Romania B e e e e e Y — e-vouchers for discounts
7,500 well-documented articles : The Most Trusted Health Influencer — e-vouchers for free products or discounts

120 new articles written every month (redeemable in drugstores)

in Romania

— e-vouchers for free medical consultations

(redeemabile in Private Medical Networks)
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PRESS(SINH
Content Project

=== Medicii fatdin fata cuBoctor Net. Patru specialigti analizeaza tratanente recomandate pe intemet

Clients: Medlife
Website: Pressone.ro

Project: Articles and video
interviews

Topic: dr. Internet versus real doctors — short guide on
why NOT to just google your symptoms

The project generated: 3 articles on medical topics and
one video interview with 4 doctors

Jf

P o) o000/503 . . =& Youlube {3
pmzentu[ Medicii fa;é in fage‘i cu Doctor Net. Experiment: Patru Aluts-ne s existim. Dach ts abonezi
continuu  specialisti analizeaza tratamente recomandate pe g s i
. . 5 5 1 r rge i funzime, s3 tinua
Articles views Average min on article t8/m/2022 AntemmEE lpta conracorupti lgter. |
dezinformarii, poludrii, sa facem reportaje

imersive despre Romania reald si sa scriem
- i o ‘ a - despre camenii care o transforma in bine.
Conform datelor Barometrului de Sanatate Publica, publicate in decembrie 2021,

@
8 k + I 0 m 1 n : 1din 4 romani se informeaza prioritar de pe internet si nu de la medici.
Ce parere au medicii despre faptul ca romanii prefera sa se diagnosticheze si

trateze dupa sfaturile din online? Luna aceasta am facut un experiment: am

Vrei sa ne ajuti? Orice suma conteaza.

Dedicated video views

+ 200k
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VREI SA Fll CORECT INFORMAT?
SUSTINE SI TU JURNALISMUL RESPONSABIL!

Spotmedia.ro
Content project

Atacatorii cibernetici ti-au aflat parolele si au
inceput sa posteze in locul tau? Cum s-a intamplat
asta, ce faci si 5 pasi simpli ca sa te feresti de ei

Client: Banca Transilvania

Website: spotmedia.ro
Project: dedicated section, native articles & media amplification

Type: Content Sponsorship & Premium banner formats

un proiect sustinut de !BT’ Banca Transilvania®

Gandeste-te de doud ori incinte

Traffic site Stai un pic ST
5,4 Mil impressions L LA
1,7 Mil UU =

93 : 44 min t ime Spent Supllq CSanmpuﬁc-r-htniulCFQOu] intr-o atmosferd minunata pe stadionul Steaua

Qinifialiva Boneo Trensivarsio
pentru siguranto fa anline

NEW [(OU ROMANA VERDY DPIN SPORT MAI MULTE = SUSTING 5207 1A I ute Q

Evolutie trafic

www.spotmedia.ro - trafic site

Recordul de caldura in oceane a fost

—— S e jo—s ~o doborat si El Nino e abia la inceput.
// \\ 5 o Afisar site: 5 427 599 e ! . v . o a
“--\ﬂ_\k\w/ e e . SEPg Ve ske 3720911 Coralii mor, rechinii pot deveni agresivi,
=g — —— iar planeta se sufoca treptat
O O 8B ¥ in &2
/"—'x’\—-————*”"—'\*ﬂ— —_—— B ] -
u DIGITAL

a023 1023 03 023 "3 03 = Y
10 23 ot 20%° apt 202 e 202 3 Yoo 202 yob 26 23 pug 20 sep 202
-0~ Afisari site Vizite site @ Clienti unidi site


https://spotmedia.ro/stay-cyber-safe
https://spotmedia.ro/stiri/social/cum-iti-pazesti-banii-de-atacatorii-cibernetici-sfaturi-usor-de-aplicat-ca-sa-eviti-chiar-si-cele-mai-noi-inselatorii-online

WHAT FORMATS DO WE OFFER?
Local Network

CPM Campaigns Editorial/Special
» Standard / Rich Media Formats PrOJ eCts

» Custom Banners

> Classic/Programmatic buying > Advertorials / Dedicated section

» Special Projects based on brief

— @ \rrdia £l Atentat terorist |la Ankara: un barbat s-a aruncat in aer, aitul a fost Impuscat de politie.

raspunde cu atacuri in nordul Irakului (Video)

m tvenmeNT (NEw epu) (ROMAMIAVERDE) OPINI SPORT MAIMULTE v SUSTINESBOT) | Causinsie !Q

inimii.

Scade riscul de cancer STAY CYBER SAFE

ADVERTISMENT

Cum iti pazesti banii de atacatorii cibernetici. Sfaturi
usor de aplicat ca sa eviti chiar si cele mai noi
inselatorii online

Atacatorii cibernetici ti-au aflat
parolele si au inceput sa posteze in
i locul tau? Cum s-a intamplat asta,
ce faci si 5 pasi simpli ca sa te
feresti de ei

Campionii stiu ce mananca. %
Cu Edenia si tu stii!

afe pare ci an irni
aby 103 & Shelin video. A

il 20 SEPTEMERIE 2023

SCROLL TO CONTINUE WITH CONTENT

Datorita cantitatii crescute de
antioxidanti, radicchio ajuta erganismul Un proiect sustinut de !BT’ Banca Transilvania®




HOW CAN YOU BUY?
Local Network

PRICES AND PRINCIPLES OF TRADING

can buy the n get 100%

pay per impressions 5 get volume

or if it's (YEB'S)
advertorial

get advel”[iSing get a price
visibility/ first impression between 2 — 5 euro CPM

Prices TBD based on brief.
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THE 1°"PODCASTING
NETWORK

We've created a new media market — since 2019 (before podcasting was cool)
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THE 1°TQUALITY PODCAST
NETWORKIN ROMANIA

ssssssss
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URBAN __ ME, MYSELF
FLER =) =] | & Y WERK

W ) A vk W
: i i £ { &y Andra Patican
cuOtrava . Sl | 1
Y BN i |
"', N A b Wy ' ¥ 3
IR @] \fi' - : \ 2 ‘,~ Ul P GGATT
ZURIVERS ' : " ' [UNIVERS

Me, myself and my work

STORE BIBLIOTEA

%L | =t B |- INTERVIEVISTR

Y /E“‘ 1 I . | ol Florenting Fanténaru
oy = f I8 b o
B r [ ZUAIR ° . S v
ia pe razatoare stiolov

Bibliotea

RESETL

cu Rézvan Popescu

- 68% Female 32% Male

- 18 = 24y.0.15%

- 25 -34y.0.34%

- 35 -44y.0.24%

- 45 -54y.0.15%

- 35— 64y.0.8%

- Avg time spent per ep. 15 min
- Views 5,900,000

- Unique users 180,000



Entertainment/ All family

- 60% W /40% M

- 85k avg views per episode

i e 800k avg impressions per episode

FB, Instagram & TT community ~ 300k

Welcome to the official Virgil lantu YouTube channel. >

virgiliantu.ro and 5 more links

Business / HR
e, P - 25-45 MHI, MHE
- 4,600 avg listeners
Heickiig WorcPodeast - 4,800 avg views per episode
FB, Instagram, LinkedIn & TT community ~75k

The first podcast in Romania that speaks clearly, bravely, and honestly abo... >

oferit de susfinut de

SSSSSSSSSSSSSSS

DeviNest & MedLife

hackingwork.substack.com and 5 more links

All family

- 90% W/ 10% M

- 20 - 40 MHE

20k avg views per episode

FB, Instagram & TT community ~ 30k

CrestemMari
o

@ @CrestemMari 3.38K subscribers 38 videos
Crestem Mari

Te nasti om, dar nu si parinte. »
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Fain & Simplu - Mihai Morar

Native/ Host-read Pre-roll

e

B A

-l

o ’ K
‘\‘ " ',.'. :'
-

Client: Secom

Podcast: Fain & Simplu

Host: Mihai Morar

Topics covered: lifestyle, health

v' Personalized brief based host read intro, followed by a video ad

placed as a mid roll AR i ’ Ads in 5
Ep. 67 . !

& (= O 3

#MinaiMorar #FAcaCondesscu #Pzdcast
CUM PQTI AVEA SUCCES CU SIMPLITATE 3I TIMIDITATE? ADA CONDEESCU,
FILMUL VIET 1L | Fain & Simplu 06/

Average views

100Kk.....



https://www.youtube.com/watch?t=194&v=OuNfRyQ8dRU&feature=youtu.be&ab_channel=Fain%26SimplucuMihaiMorar

thinkdigital
URBAN SUNSETS

Special project

gb Fii mtr—@é’tﬂ"ﬂ%“&fllbertoteo

Muralul eco #4,"Singur cu tlne"f

Urban Sunset: RADIO Music stream + Sponssored 5 19557 pesca
. c o~ . calea Flore

shows (All You Can Read, Lista lui Dinu, Urban Sunsets Radio or. 2830

Show, All You Can Listen si Deep Chills)

v 1 month Visual branding on website in slider

v Over 500 spots per month STANDARD (jingle - max 10 seconds) on

RADIO Music StreamGLO

v' 5 sponsored Radio SHOWS with 3 jingles in/out per show

v'  FB & IG posts takeover
PRr l ) “ g. \. :
CHILLTHE® i Tgba o

| | | W/ DA DUDE
Average listeners Reach social media WWW.URBANSUNSETS ()()|T

£ Download on the
' App Store

1 5 8 k FRI AND SAT @21. 00 .
. : p y\ Coogk play
: 12k € ,

urean sunsers



Dilemma cu Emma

Full interview, native, video

Client: Vichy
Brand: Vichy Liftactiv

Podcast: Dilemma cu Emma
Host: EMMA

Topics covered: health & beauty

v Interview Guest from Vichy
v" Product Placement

v video spot pre roll

v min 31:45, 45:28, 52:15

Views Reach social media

8k 15k

thinkdigital
 PIELEATAVORBESTEDESPRETINE!

eomm o V——Y —— S———— Ve SA—

/1L VI¥IA 11 no .
27:23/1:02:23 - Pasid.. oM™ (=« O 3]

CUM SA ALEGI PRODUSELE EFICIENTE PENTRU TIPUL TAU DE TEN.
SFATUL DERMATOLOGULUL. | DIIEMMA 16

'..\':’3-;1-;11'“" ' ! - ! '
UN P DCAST g . T —

P UFRpl o 2955/1:02:23 - Cenuz > @O Q ED i



1.Full
Endorsement

2 .Host-Read
Ads

3.Sponsored

Segment or
Show)

4.Standard
Audio Ads

WHAT FORMATS DO WE OFFER?

Podcast Network

Most podcasts are present in various platforms, so we can provide a full
endorsement using (for example) the host’s social media presence.

Ads that are read by the podcast host or a familiar voice.

With ads read by the podcast host you get authentic endorsements in a
native, seamless format.

Where applicable, your brand can be the story. Up to 10-15 minutes of

interview or a full show if the topic is interesting enough for the
podcaster’'s audience.

A static ad or jingle may be included as part of the file. These ads are part
of the content and included in the audio file that is downloaded.



HOW CAN YOU BUY?
Podcast Network

PRICES AND PRINCIPLES OF TRADING

can buy per or get 100%
Run Of
pay fixed price depending of
the audience (audio or video) 5 get VOl(uYrES,S)
ot get a price

gt between 0,3 — 0.8 euro /
e Hislolly n audio listener/video view

Prices TBD based on brief.
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3. The Gaming Network
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42% OF THE RO | POPULATION PLAY GAMES

5&1 8M people played games in 68% of those who started playing mobile games during

the RO in 2021. COVID will likely continue to play after the pandemic.
GAMERS BY AGE GAMERS BY INCOME
31%
30 27%
22% 20%
20 —
10 | |
5 e
18-24 24-34 34-44 45+ LOW MEDIUM HIGH
YEARS YEARS YEARS YEARS | INCOME B ncoME B INCOME
<lI0K 10-50K >50K

GAMERS
BY GENDER
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https://youtu.be/44H3_8Dpt8g?si=FvIBkIQbz3tzC6Xp

SAMSUNG

Totul se vede
mai bine Impreund. [

Client: Samsung | .
Campaign: Samsung NEO QLED 4 : =i R
Media: Publicis Group | % ‘
Targeting audience: 24+ y.o0., Sports
Devices: Mobile & PC

Creatives: Blended Image

The campaign delivered on 73 games, reached e
more the 50k UU and 2 MIL impressions

Avg 1n-view
percentage

95%

s

CHANGE CAR

7“

N i’”'
; K'/ -
T E O sy nm
SCERMNGE  soccl MANAGER

Development B



Client: Disney +

Campaign: Xmas Campaign
Media Agency: MMS Communications

Targeting audience: Romania,
20+vy.0.,

Devices: Mobile
Creatives: Blended Images Mobile

The campaign delivered on 67 games, reached
more the 100k UU and 2,7 MIL impressions

Avg 1n-view
percentage

96%

i

‘-



Client: PepsiCO

Campaign: Doritos

Media Agency: OMD

Targeting audience: Romania, 20+ vy.o.,
Devices: Mobile

Creatives: Blended Images Mobile

The campaign delivered reached more the 70k UU
and 1,5 MIL impressions

Avg 1n-view
percentage

96%




Client: ING Bank

Campaign: Youth

Media Agency: Dentsu Romania
Targeting audience: ROBLOX, Romania
Devices: Mobile

Creatives: Blended Images Mobile

The campaign delivered on Roblox only, delivered
over 500k impressions and reached over 80k UU

Avg 1n-view
percentage

98%




WHAT FORMATS DO WE OFFER?

> Blended Image
> Blended Video
> Audio Ad

Gaming Network

In-game Ad formats

L
B
B
o
o
LR
n
L
\

In-game Banner In-game Video In-game Audio

Support VAST format with audio e SKkippable or non-skippable
Static and dynamic 3D Location triggered ads
e Clickable or Non-Clickable e Clickable companion ad

e Support standard |1AB formats
e Static and dynamic

e performance and brand



HOW CAN YOU BUY?
Gaming Network

PRICES AND PRINCIPLES OF TRADING

1 can buy Run Of get 100%
>95% SEEN
RATE
2 pay per impressions 5 get volume
(YEB'S)
3 get get a price 3.5-9
advertising visibility eur CPM
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MEET THE 15T NEWSLETTERS
ADNETWORK IN ROMANIA

15 50k+ 28k+

Newsletters Subscribers Readers

O —— UPDATE1]
Tveesricr | i SAVANTGARDE
N —— . AUDID[ETT

GHACKING = \ISREPORT::

*PRESSONE has 3 newsletters: Revista Pressei, Viata Buna & Mai bine



WHO IS PART OF THE NEWTORK
ALREADY:

Newsletter Author Subscribers | Open rate
News & Spice Bianca Oanea Public interest info 1.400 60%
Press One x 3 Adrian Mihaltianu Public interest info 7.400 52%
Misreport Codruta Siminia & Ovidiu Mihalcea Public interest info 5.500 50%
Watchdog Captura Mihai Munteanu & Roxana Garaiman Public interest info coming soon
Civilization Victor Kapra Education & Society 8,750 46%
Savantgarde Marius Cosmeanu Education & Society 4.000 50%
Hacking Work Doru Supeala Education & Society 6.500 45%
Update 1.1 Magian Hurduc?)slixPauI AlEXENCTY, Education & Society 11.100 46%
De la sat lonut Teoderascu Education & Society 2.558 40%
Jurnalul de Bineri Melania Medeleanu Education & Society 2.206 34%
Patru Pereti Daniel Popescu Education & Society 3.097 50%
Scrisori de bucurie Maria Cristea Sports & Lifestyle 278 61%
Povesti din sport Andreea Giuclea Sports & Lifestyle 1.800 52%
Foaie de observatie Sorana Stanescu Sports & Lifestyle 4.400 61%

*NOTE: We sell the entire network only - for the Standard Insert format




Discover our full list of newsletters



http://www.thinkdigital.net/newsletters

WHAT FORMATS DO WE OFFER?

Standard Insert Special Project

One simple format: image (static or gif) + text + link Dedicated special project based on brief.

NESPRESSO

FPITTEISITRAL

30% REDUCERE ZENIUS

| A ACHIZITIA DF CAFFA

NeSNresso.crom

Nespresso Professional oferd solutii
profesionale pentru birouri si HORECA,
cu o gama larga dec sortimente de cafca,
espressoare si servicii. Descoperiti ofertele
adaptate afacerii dumneavoastra! (P)




HOW CAN YOU BUY?

PRICES AND PRINCIPLES OF TRADING

can buy the get 100%
(exceptions TBD)
only pay for the
and not the subscribers 5 get FIRST ENTRY
get get a price between

advertising visibility 0,2 - 0,3 euro / reader

Prices TBD based on brief.
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5. The Ethical Media Network

Exclusive ad tech and sales partner of Ethical Media Alliance:

thinl-digital
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vS. Ethical Media Alliance

We are the exclusive partner for ad-tech consultancy and sales
of this non-profit initiative

Our core team can choose to be members/volunteers
and/or paid service providers for the NGO operating

the project. YOU can do that, too!



Ethical Media Alliance is a new non-profit initiative who aims
to work with socially responsible brands to promote ethical
advertising and support independent journalism and news
publishing projects that prioritize public interest in Romania

CONTENT
GOOD FOR

DEMOCRACY.
NOT FOR
ALGORITHMS

Thinkdigital is a founding member, the adtech provider
and the exclusive sales partner of this non-profit initiative




LI  FACT
L  CHECK

I THE WEB 2.0
RUNS ON ADS.

NOT BASED
ON POSITIVE
SOCIAL IMPACT
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A BROKEN
SYSTEM

ADS = CONTENT.
CONTENT = ADS.

JOURNALISM

= CONTENT FOR PUBLIC INTEREST. NOT FOR ALGORITHMS.

The algorithmization of all digital content, combined with the
removal of ethical filters ensured by editorial teams/codes of
ethics has resulted in informational chaos - and even the

"penalization” of those striving to correctly inform the public.
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A MAJOR
ECOSYSTEMIC ISSUE

01. ZERO
CONTROL

Due to a lack of ethical
oversight, the messages
conveyed by reputable brands
can end up being displayed In
the most controversial corners
of the internet.

INIMI BATAIOASE

Cardiologie Interventionala
de inalta performanta
tim miracolul i tehnologi

im miracolul vietii cu medici de elité si tehnologie uitramodemad

0219699

MARTURIA unei romance: ..Ne obliga sa declaram ca

a murit de Coronavirus. Nu vom face asta.
minicinosilor / Toata lumea moare de corona, nimic
altceva™

GGGGGGG

Fake news titles have a 7x click rate higher
than real news (MIT Research)

02. ZERO
BRAND SAFETY

An automated system designed
to maximize reach while
minimizing cost will allocate the
ads to the websites offering the
cheapest ad space: guess what
kind of content you will be
“sponsor’?

in timpul »Gripei Spaniole” din 1918, doar cei vaccinati au murit

2septembrie 2020 3 M 380117 M3 minute de citit ]
[t cfnlelclofol« Mo
salmartingano.com | The 1015 “Spaish Fia™ Only The ¥ | Died SIFACI TELEKONOMIE
8 Vezi detalii

03. ZERO
RESPONSABILITY

So responsible brands are
unwittingly sponsoring a new
industry that profits from
generating impressions by
exploiting the fears of an
audience with limited media
literacy.

At musca, geanesoe ssox-Fieeaco | bbie g -ze s | Captainm | cse | Conusescu | Corsgorasiaunia, masovene, rptimsatarism | O |

Persoane de Rang Inalt din Europa se distreaza

vanand si omorand copii dezbracati!!!
® 6aniago Hrans Spirituala
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HOW SOCIETY
CAN WORK?

Can democracy and a free
market truly function if our
right to make informed
choices — both electorally
and commercially — becomes
a contest of 'Who can best
manipulate the algorithms
wins?’
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OUR

A WEB THAT RUNS
ON ETHICAL ADS

FOR POSITIVE
SOCIAL IMPACT

It's NOT just about commercial efficiency.
BUT we also deliver on marketing KPls.
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% PUSHING THE AD MONEY The approach of the Ethical Media Alliance Ad Network and the exposure it

I IN THE RlGHT D|RECT|ON provides are the opposite of the irresponsible digital advertising that

unfortunately has become the global standard today.

FACT: 1% of the advertising spending pushed in the ethical direction = 1T0x more projects the size of Recorder >

ETHICAL

AD NETWORK
SUPER
PREMIUM
- -
DEBATABLE

MADE FOR ADS

Anything for money  Debatable Content Average Quality Content  Quality Content High Quality Content ~ Only Ethical Content
Fake News Intrusive & Standard Ads Premium Ads Premium Ads Premium Ads 100% Non Intrusive
Fake Ads Direct Programmatic Intrusive & Standard Ads Intrusive & Direct Programmatic 100% By user request
Open exchange Direct Programmatic Standard Ads No Open Exchange No Direct
Open exchange Direct Programmatic

programmatic
No Open Exchange



Here's how today's
% FACT media advertising market

T CHECK looks in Romania:

m 670 MIL. EUR

- 355 MIL. EUR [53%]

33 MIL. EURO [5%]

40 MIL. EURO [6%]

L
- 7 MIL. EURO [1%]

235 MIL. EURO [35%]

cca. 35 MIL. USD
I (10-15% from digital spending)
\\ / P

- DIGITAL JOURNALISM: 3.5 MIL. EURO*

*That’s 0.5% from the total market




WHAT WE DO?

WE ARE CONNECTING
JOURNALISTIC
PROJECTS

WITH ETHICAL
BRANDS,
INSTITIUTIONS and
INVESTORS

\ 4



ACHIEVABLE / REALISTIC

IN THE INITIAL PHASE, WE AIM
TO ALLOCATE ONLY

1% OF THE TOTAL DIGITAL
ADVERTISING BUDGET
TOWARDS INITIATIVES THAT
SERVE THE PUBLIC INTEREST.




FAIR / EASY TO IMPLEMENT

WE ADAPT THE NEED
FOR ETHICAL FUNDING
OF PROJECTS WITH
METRICS / KPIs AND
TECHNOLOGIES FROM
MARKETING /
COMMERCIAL.
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3 MAIN
BACKBONES

Journalistic
Projects

Responsible
Brands

Trusted
Experts

We call
ourselves
an alliance
for a reason

To start building a new ethical standard
of communication in digital advertising,

we need at least three parties: journalistic
Initiatives, brands + their communication agencies,
and other third-party experts (sociologists,
anthropologists, adtech players, technical
advisors, lawyers, regulators...)



The main goal of EMA is to support good content through ethical
advertising and PR campaigns and an important aspect beyond the
quantitative aspect Is the gualitative one and a positive social impact.

tu]wzsg Average UV/Month
+700.000 200,

Social Media Communities

JEV&E“EI‘S 5UIJSOCI'II§E-IE

A strategic objective is, therefore, to maintain a sufficient number
of active and decently paid independent journalists in the country:.

T |IN
% NUMBERS
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I

FOUNDING
PROJECTS

spol i Delaoe [

By contributing, brands can immediately support more than 120
Romanian journalists who prioritize content for people over traffic
and impressions, while also achieving solid brand metrics and KPIs.

WEBSITES

*True

@estxgatona Dosare secrete /* g*rg;ec, defapt.ro **V

T |. T XT | SO ADA Jﬁl(tual 3 lfmﬁcmmm -

NEWSLETTERS
e ./\/:ﬁ
MISREPORT i .H CIGNG Jurnalul de Bineri
R \ ORK
T SAVANTGARDE B CREEELS,
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6 KEY

1. ETHICAL BRAND SAFETY

2. FULL TRANSPARENCY

3. ALL OR NOTHING

4. LONG THERM ONLY

5. ZERO INTRUSIVITY, 100% VIEWABILITY

6. ETHICAL PRICE: 50% FOR JOURNALISTS



I

L
I

100% ETHICAL

'

Exclusive
Ads by:

thinkdigital

o>

| 100%
Viewability

@

100%
Brand Safe

100%
by User Request

ZERO TAP/
CLICKS

ONE
TAP/CLICK

Live Demo Mobile Only

y y

studentila deschiderea oficialaa noului an
universitar 2022 - 2023 la Universitatéa de
Medicind i Farmacie \Carol Davila' din Bucuresti,
Juni 3 octombrie 2022. Inquarn photos / GEOT§€

calin

LJ
BCRS
Fa-ti planul gratuit si personaliz
independent,é financiara.
Descopera detalii!



https://bitly.ws/Wdqw

I The EMA Ad Format ensure 100% visibility, 100% brand safety and

% 100% ETHICAL 100% ethical since they are displayed in full only at the user's request.

@ TAP/
CLICKS

100%
Viewability

@ TAP/CLICK

1 O O o/0 - drci Hu'tAud;'mribe
Brand Safe AU

Exclusive
Ads by:

100% Live Demo Mobile Only
thinkdigital by User Request



https://bitly.ws/Wdqw

M

100% ETHICAL
CONTENT MARKETING
& PR PROJECTS

Why use a commercial copywriter
when you can use the know-how of
professional journalists in an ethical,
transparent, and win-win partnership?

#-
Al \

Simona Halep castiga fara dubii cu Beatriz Haddad Maia,
evita sa faca parte din sirul lung de surprize de la AO

4

BANCA @ TRANSILVANIA'

B B o @D 76

@ treizecizero.ro/news/un-gran (19

20-0

Simona Halep se pregateste nu de
Emma Raducanu, ci de o intalnire
neprevazuta cu Danka Kovinic, care a
reusit cel mai bun rezultat al carierei, la
a 18-a ei prezenta pe tabloul unui Slam.

Australian Open iti este oferit pe 30-0 de
BANCA TRANSILVANIA®

Imediat dupa a saptea ei victorie consecutiva din
2022, Simona Halep a aterizat direct la microfonul
Eurosport, unde finalul interviului a luat-o un pic
prin surprindere.

.Sigur ai si obiective concrete. Ce ti-ai dori?”, a
intrebat-o Alize Lim. ,Locul 1 sau un nou Grand
Slam?”. Simona a ezitat o secunda, apoi a
raspuns: ,Mi-ar placea mult sa castig inca un
arand <Llam Aar trebiiie 38 hicrez Tn contintiare Ain

= 30-0

Sd reuwarries putirrrndal pirie mrrnorrnernieie Crucidie.
Am vrut doar sa joc cat de bine pot”, a spus
Medvedev dupa meci.

cumparatiari

Transferi
bani direct

Platesti
rapic-cu

SCROLL TO CONTINUE WITH CONTENT

Intr-adevar, Medvedev a venit s&-si ia victoria:




-

ETHICAL The revenue distribution within the ethical ad network is based on three elements that
ALLOCATION prioritize HR and journalism, in addition to audience. This approach shifts the balance
FORMULA towards a more ethical distribution, while still recognizing the importance of KPI's and

current digital marketing metrics

90%

HUMAN RESOURCES

Journalists & permanent freelancers

15%

SOCIAL MEDIA OUTREACH

[total duplicated followers]

39%

PROJECT AUDIENCE

[average quarter traffic]

Journalists Audience Social Media TOTAL
Outreach BUDGET

50% 35% 15% 10.000 EUR
Pressone 15 150.000 25.000 1.500 EUR 1.250 EUR 475 EUR 3.225 EUR
Factual 6 35.000 40.000 600 EUR 292 EUR 759 EUR 1.651 EUR
Spotmedia 18 230.000 13.000 1.800 EUR 1.917 EUR 247 EUR 3.964 EUR
Truestoryproject 11 5.000 1.000 1.100 EUR 42 EUR 19 EUR 1.161 EUR
Total 50 420.000 79.000 5.000 EUR 3.500 EUR 1.500 EUR




thinldigital

L ocal Network

Podcasts Network , ,
A

Gaming Network

Newsletters Network

Ethical Media Network




